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DETAILED ACTION 

Amendment 

Response to Amendment filed 6/20/2008. Claims 1-4, 12-15, 23-26, and 
34-35 have been canceled. Claims 5-1 1 , 16-22, and 27-33 are pending. 
Response to Arguments 
Applicant's arguments filed 6/20/2008 have been fully considered but they 
are not persuasive. Regarding claims 8, 19, and 30, applicant alleges that 
Rosser fails to teach "wherein the first profile is different from the second 
profile". Examiner respectfully disagrees. Rosser, figure 1 , item 50 teaches a 
storing of a viewer usage profile within a user set top box. Further, Rosser 
teaches comparing a viewer usage profile key with a local viewer usage 
profile, so different insertions can be made on different end users video 
viewing devices (column 7, lines 51-58). As can be seen in figure 1 , the 
advertisements shown on user screens 56 show different ads (one shows 
AD1 , and one shows LogoB). This results from the different user profiles in 
each of the user set top devices 44. Rosser clearly shows two distinct set top 
devices (corresponding to advertising managers) rendering two different 
advertisements on the same broadcast event. 

Claim Rejections - 35 USC § 103 
1 . The following is a quotation of 35 U.S.C. 103(a) which forms the basis for all 
obviousness rejections set forth in this Office action: 

(a) A patent may not be obtained though the invention is not identically disclosed or described as 
set forth in section 102 of this title, if the differences between the subject matter sought to be 
patented and the prior art are such that the subject matter as a whole would have been obvious at 
the time the invention was made to a person having ordinary skill in the art to which said subject 
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matter pertains. Patentability shall not be negatived by the manner in which the invention was 
made. 

2. Claims 5-6, 8-10, 16-17, 19-21, 27-28, and 30-32 are rejected under 35 

U.S.C. 1 03(a) as being unpatentable over "Rosser" in view of "Markman et al, 
US PG Pub #200301 22966". 

With regard to claim 5, Rosser in view of Markman teaches method of 
claim 8. Rosser further discloses: 

determining the time of rendering of the content stream on the first active 
rendering device (column 9, line 49-53 this could be on either the first or 
second of multiple set top devices in a household) 
selecting the targeted advertisement additionally responsive to the 
determined time (column 13, lines 25-36) 

With regard to claim 6, Rosser in view of Markman teaches method of 
claim 8. Rosser further discloses: 

identifying a user viewing the content stream on the first active rendering 
device; and selecting the targeted advertisement additionally responsive to 
the identified user (column 15, lines 22-28; Rosser describes a number of 
different ways to identify a specific user of a device (whether that be the first 
or second of multiple set top devices in a household) in order to target content 
to that individual). 

With regard to claim 8, Rosser discloses: 
A home network (Fig. 1 - it is noted by the examiner that the applicant 
defines a "home area network" as consumer electronic devices connected 
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together by electronic cable in paragraph 0006 of the disclosure) comprising a 
plurality of rendering devices (Figure 1, item 56) and an advertisement 
manager, a method for selecting a targeted advertisement for insertion in a 
content stream, the method comprising: 

identifying an active rendering device from among the plurality of rendering 
devices (Column 3, lines 49-53; Rosser teaches a "viewer usage monitor" 
which records a profile of "viewing habits". In order to view a program, the 
rendering device must be active) 

selecting, responsive to a profile associated with the active rendering device, 
a targeted advertisement for insertion in a content stream rendered on the 
active rendering device (column 7, lines 51-60, a particular insertion is 
selected based on the user profile associated with the particular set top box); 
inserting the selected targeted advertisement in the content stream 
(column 13, lines 25-36; Rosser here explains in detail the selection and 
insertion of a targeted advertisement based on the user profile) 
Wherein the selecting step is carried out by the advertisement manager 
(Rosser does not specifically call his application an "advertisement manager", 
however in column 13, lines 25-36, it is inherent that the steps are carried out 
by an application running in the set top box). 
Inserting the first targeted advertisement in the first content stream 
approximately concurrently with either: 

a rendering, responsive to a second profile associated with the second active 
device, of a second targeted advertisement in a second content stream 
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rendered on a second active rendering device, wherein the first profile is 
different from the second profile or a rendering of the second content stream 
on the second active rendering device (Rosser, figure 1 , item 50 teaches a 
storing of a viewer usage profile within a user set top box. Further, Rosser 
teaches comparing a viewer usage profile key with a local viewer usage 
profile, so different insertions can be made on different end users video 
viewing devices (column 7, lines 51-58). As can be seen in figure 1 , the 
advertisements shown on user screens 56 show different ads (one shows 
AD1 , and one shows LogoB). This results from the different user profiles in 
each of the user set top devices 44. Rosser clearly shows two distinct set top 
devices (corresponding to advertising managers) rendering two different 
advertisements on the same broadcast event. 

However, Rosser fails to teach the following feature: 
Identifying a second rendering device that is active from among the plurality 
of rendering devices; 

Markman, in his patent application discloses the use of a single STB that 
provides functionality to multiple TVs (Fig. 3 and paragraph 0045). 

It would have been obvious to one of ordinary skill in the art at the time of 
the invention to combine these two references in order to invent a single 
device that provides the ability to monitor and insert advertisements into a 
plurality of devices at the same time. The advantage of this would to be to 
reduce hardware cost associated with multiple STBs. 
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Claim 9 recites the method of claim 8 with the feature that the second 
targeted advertisement is selected by the advertisement manager. Rosser 
further teaches this feature (column 7, lines 51-59; each set top device 
(corresponding to an advertisement manager) has its own profile and selects 
the content based on the profile). 

Claim 10 recites the method of claim 8 with the added feature that the 
home area network is located wholly on the customer premises side of a 
demarcation point marking a separation from a carrier network (As stated in 
the claim 3 rejection, this feature is disclosed by Rosser in Figure 1 , items 40 
and column 7, lines 21-24). 

Claims 16-17 are the apparatus to perform method claims, and 5-6, and 
are analyzed and rejected accordingly. 

Claims 19-21 are the apparatus to perform method claims 8-10, and are 
analyzed and rejected accordingly. 

Claims 27-28 are the computer readable medium with instructions to 
perform method claims 5-6, and are analyzed and rejected accordingly. 

Claims 30-32 are the computer-readable medium with the instructions to 
perform method claims 8-10, and are analyzed and rejected accordingly. 
3. Claims 7, 18, and 29 are rejected under 35 U.S.C. 103(a) as being 

unpatentable over Rosser in view of Markman, in further view of Ward III et al, 
US PG Pub #2002001 3941. 

With regard to claim 7, Rosser, in view of Markman teaches: 
The method of claim 8 (see claim 8 rejection) 
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However, Rosser in view of Markman fails to teach the following feature: 
Receiving a user-entered program-control command; and 
Selecting the first targeted advertisement additionally responsive to the 
received user-entered program-control command 

Ward III, in his application, teaches the ability for a user to set controls to 
prevent viewing of content based on a variety of criteria, including rating, time, 
channel, and cost, (paragraph 0044) 

It would have been obvious for one of ordinary skill in the art at the time of 
the invention to combine the teachings of Rosser with the teachings of Ward 
to invent a system that targeted advertisements (whether that be the first or 
second set top device as disclosed by Rosser) to viewers based partially on 
the program controls input by the viewer. The advantage of this would be to 
prevent inappropriate commercial content from being displayed to an 
unintended audience. 

Claim 18 is the apparatus to perform method claim 7, and is analyzed and 
rejected accordingly. 

Claim 29 is the computer-readable storage medium to perform method 
claim 7, and is analyzed and rejected accordingly. 

Conclusion 

Applicant's amendment necessitated the new ground(s) of rejection 
presented in this Office action. Accordingly, THIS ACTION IS MADE FINAL. 



Application/Control Number: 10/777,217 Page 8 

Art Unit: 2623 

See MPEP § 706.07(a). Applicant is reminded of the extension of time policy 
as set forth in 37 CFR 1 .1 36(a). 

A shortened statutory period for reply to this final action is set to expire 
THREE MONTHS from the mailing date of this action. In the event a first 
reply is filed within TWO MONTHS of the mailing date of this final action and 
the advisory action is not mailed until after the end of the THREE-MONTH 
shortened statutory period, then the shortened statutory period will expire on 
the date the advisory action is mailed, and any extension fee pursuant to 37 
CFR 1 .1 36(a) will be calculated from the mailing date of the advisory action. 
In no event, however, will the statutory period for reply expire later than SIX 
MONTHS from the date of this final action. 

Contact 

Any inquiry concerning this communication or earlier communications from 
the examiner should be directed to MARK D. FEATHERSTONE whose 
telephone number is (571 )270-3750. The examiner can normally be reached 
on 8:00 AM - 5:00 PM M-F US Eastern. 

If attempts to reach the examiner by telephone are unsuccessful, the 
examiner's supervisor, Andrew Koenig can be reached on (571) 272-7296. 
The fax phone number for the organization where this application or 
proceeding is assigned is 571-273-8300. 
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Information regarding the status of an application may be obtained 
from the Patent Application Information Retrieval (PAIR) system. Status 
information for published applications may be obtained from either Private 
PAIR or Public PAIR. Status information for unpublished applications is 
available through Private PAIR only. For more information about the PAIR 
system, see http://pair-direct.uspto.gov. Should you have questions on 
access to the Private PAIR system, contact the Electronic Business Center 
(EBC) at 866-217-9197 (toll-free). If you would like assistance from a USPTO 
Customer Service Representative or access to the automated information 
system, call 800-786-9199 (IN USA OR CANADA) or 571-272-1000. 
/Mark Featherstone/ - Assistant Examiner 
/Andrew Y Koenig/ 

Supervisory Patent Examiner, Art Unit 2623 



